
What our advertisers  
are saying about  
Douglas...

Farming  
the Future
Local growers can't keep up  
with the growing demand

a tale oF three  
main streets 
Sidney, Esquimalt, and Langford 
have all taken on the main street 
revitalization challenge 

PM41295544 $3.95

DisPlay until august 31

Sales Questions   In Conversation: David Peacock   Signs of Business

XXX-XXX-000

Business meets

heritage
Preserving the past while encouraging 
commerce and investment

Douglasmagazine.com                   Jul/aug 2010

Steve Parkhill, 
president of  

Rogers’ Chocolates

Please Re-lease Me!   In Conversation: Peter Gustavson   Segregated Funds

DOUGLASMAGAZINE.COM                   SEPT/OCT 2010

THE FUTURE FOR  
ISLAND FORESTRY 

It is not the powerhouse of the  
Island economy anymore, but there 
may be some hope for the industry

CONTROLLING  
CASH FLOW

Key management practices that  
should not be ignored

SIX
WISE MEN

Sage advice from six of Victoria’s big fish. 
If you’re smart, you’ll listen

XXX-XXX-000

PM41295544 $3.95

DISPLAY UNTIL OCTOBER 31

Mel Cooper, 
in business for over 50 years

Looking at Gold    In Conversation with Isobel MacKenzie   Sales Presentations

Douglasmagazine.com                   nov/Dec 2010

Walking 
the Talk
Social media have forever altered the 
rules of the PR game – storytelling and 
authenticity are the new paradigm

Display until December 31

MarkeTing To seniors
The 65-plus crowd is more active than ever 
before. Don’t miss your golden opportunity to 
reach this redefined demographic

WhaT’s Driving  
local Dealers? 
Despite two years of auto industry 
upheaval, Island dealerships are 
revving up for better days ahead

pm41295544 $3.95
Deirdre Campbell  

of Tartan PR

XXX-XXX-000

V I C T O R I A ’ S  B U S I N E S S  M A G A Z I N E   

V I C T O R I A ’ S  B U S I N E S S  M A G A Z I N E   

 Well-read content

“Douglas magazine has become our main 
print advertising vehicle, as a highly 
polished and knowledgeable “must read” 
magazine within our local small business 
community. Plus, their sales and design 
teams are excellent!”

Evelyn  J. Andrews-Greene CA 
Vancouver Island Business Excellence  
Professional Company Awards Winner

“Douglas magazine is a quality publication 
and well read by the business community. 
It’s a good match with our audiences.”

Dianne George, Communications  
Peter B. Gustavson School of Business (UVic)

 Reaching the readers who matter

“Douglas magazine is a thoughtfully 
put together publication that delivers 
fresh, local, relevant content with every 
edition. They deliver our message with 
great credibility to a highly desirable 
demographic.”

Rob Curtis, Marketing manager  
Hotel Rialto, Veneto Tapa Lounge

“Douglas magazine embodies the best 
of what Victoria has to offer. Supporting 
a local publication gives one the 
opportunity to showcase their product 
within the community. Stylish, up-to-date, 
professional and informative… Douglas 
magazine has it all.”

Mary Bea Moyle, General manager  
Queen Victoria Hotel and Suites

“Douglas magazine has been an integral 
part of our advertising campaign on 
Vancouver Island. The quality of the 
publication and its articles are most 
appropriate for our membership as well as 
our industry and public service partners. 
Since the start of our campaign with 
Douglas, our awareness within the business 
community on the island has increased 
significantly.”

Vinetta Peek, CMA (Hon.), Vice President  
Marketing & Communications 
CMA Canada – British Columbia 

 Responsive to your needs

“As Placement Group is a staffing agency 
that works specifically with private 
industry, Douglas magazine has been 
an exceptionally welcome addition to 
the periodicals in Victoria. Our account 
manager and the art/creative department 
have helped me tremendously in creating 
ads that hit our target audience and convey 
our message most effectively.”

Rose Arsenault, Branch manager
Placement Group

“Douglas magazine has been the most 
effective vehicle for getting the word out 
about my services to Victoria’s business 
community. The sales team is second to 
none and the creative department has 
consistently produced top-quality ads.  
The Page One Publishing team is constantly 
checking in with me to brainstorm new 
ideas and ensure I am fully satisfied with 
my ad campaign. I would not hesitate in 
recommending Douglas as a top-quality 
lead generation tool.”

Scott Garman 
MacDonald Realty


